Marketing and Distribution

I sell my work at dedicated a bookshop, to private and
public collectors. I haven’t used the Internet to sell
my work. I think in countries like Cyprus where the
artist’s book is a newcomer to the scene, writing about
different methods and approaches in the production
of them in newspapers is vital.

How do you think bookshops/ galleries/ specialist shops will
adapt to distribute books produced nsing just digital media?

Digital media is a reality in our ways of researching
and producing visual and contextual information.
The institutions are part of a system which can
adapt to the needs of education involving these new
forms, but selectively. Collecting digital media seems

common practice now, not limited to age groups.

The Future of the Book

No, I don’t think that there is any limit to the
definition of an artist’s book, I am in agreement with
Duchamp - as long as it comes from an authentic
source and communicates issues of our current life
conditions restating our need to unite all senses with

our cognitive thinking,

I would say that an artist’s book is a source for
interactive reading of images and visualising text
within tactile layers of artist’s book presentations.

Do you have any concerns about the future of the book, for
exanmple the loss of traditional artisan skills? If so, how do you
think this can be remedied?

The new development of artist’s book practices is the

remedy.

For further information on Flow (Can Achilles ever
reach the Turtle) and other book projects and events
organised by Horst Weierstall see the website: www.

horstweierstall.com.cy

This case study forms part of the Centre for Fine Print Research’s
AHRC funded project 2008 - 2010: What will be the canon for the artists
book in the 215t Century (In an arena that now includes both digital and
traditionally produced artists’ books, what will constitute the concepts of artists’
publishing in the future?) http:/ /www.bookarts.uwe.ac.uk/canon.htm



